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© FOODBOOM in Namibia



© FOODBOOM in Columbia

+ 1 Million Fans

+ 80 Million touchpoints p.M.

+ 20 Million reached P.M.

+ 15 Million views P.M.

©
 FOODBOOM

 in Nam
ibia

foodboom is a new generation media house, 
which has become one of the fastest growing food media brands in Europe with outstanding reach in multiple 

channels. foodbooms credo is: creative production meets profound data analysis and consumer insights.

WE ARE Foodboom

+ Print Magazine 100.000 copies

+ TV, PRINT & ONLINE NETWORK



WE ARE TRAVELER

FOODBOOM is a team of true food enthusiasts -
everyone is offering personality and ideas to
move FOODBOOM to the next level. We are
united by the love for food, the passion for
cooking and the constant search for new
flavours, ingredients and meals. That’s the
reason why we bring together what belongs
together: Food & Travel! The fantastic culinary
world of destinations shouldn’t be a secret
anymore - we take care of that. The best about
it: our journey never stops as there is always
something new to discover.
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WE BReaK THE RULES

FOODBOOM is dedicated to true and authentic 
stories. Together with our partners in tourism 
we want to break the rules and do something 
that has not happened before:
We are going deeper into the experience of 
real and authentic people and food. We butcher, 
harvest, cook, hunt and eat whatever we can 
find to show the typical and unique culinary 
world of your destination.
Our community is hungry for new tastes, new 
ingredients and the story behind it. We will 
create something new across all culinary 
boarders. We will never just show something 
that has already been seen by everyone!
Let‘s find new delicious stories and interesting 
characters to show your beautiful destination 
in a new and fresh way – in FOODBOOM Style.

© FOODBOOM in Namibia



exemplary journeys
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COLOMBIA #1 (Q1/2017)

© FOODBOOM in Colombia



Foodboom IN COLUMBIA

By creating easy but stylish recipes we 
translated the brand campaign into a food 
concept which is an investment in the style 
oriented target group.
Products used: 
Social seeding & advertorials

FIRST STOP: COlombia! 
Discover the culinary diversity of Colombia. You 
want to know the taste of this country? Let’s 
explore Colombia and experience three climate 
zones in one week: starting in Pereira at 1,400 
meters in altitude, we next visit Cartagena on 
the Caribbean Coast at zero elevation and finally 
reach Colombia's capital Bogotá at 2,700 meters 
above sea level.

LINK to WEBSITE

Results:
> 3 M consumer reach
> 7 M Touchpoints
> 10k raffle participants



NAMIBIA #2 (Q2/2017)
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NEXT STOP: Namibia! 
You want to go on a trip and fully immerse 
yourself into the country’s culture? Then 
don’t say „ No” to local food! On our 
journey to Namibia we will find out, not 
only how beautiful the country is, but how 
delicious Namibian food tastes – join us 
and discover scenic landscapes, African 
traditions and the craziest recipes the 
world has ever seen.

LINK to WEBSITE

Results:
Campaign running but 
>10 M Touchpoints
estimated



Stamps in the Foodboom passport

NAMIBIA

COLOMBIA

ICELAND

MENORCA

DENMARK

POLAND

Crète

Australia




